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The article presents the results of a marketing study conducted to determine the preferences of buyers of 

clothes for expectant mothers. According to the survey results, we see the need to increase the range of comfortable, 

beautiful and mobile clothes for pregnant women. With the increase in the number of children, the need for clothes 

for women expecting a child increases every year. Naturally, expectant young mothers have a question about How to 

choose the right clothes during pregnancy. Women always want and strive to look stylish, appropriate and beautiful. 

During pregnancy, it is sometimes difficult to choose the right and beautiful clothes. So, pregnancy is a time when it 

is necessary to monitor the state of health for the benefit of the unborn child. Of course, during this period it is very 

difficult to choose clothes that will look stylish and will not harm the child's health. Maternity clothes should take 

into account the changed state of the body, mood, as at this time the appearance changes. To do this, in this research 

paper, we conducted a survey among pregnant women about which style and silhouette of clothes would be more 

comfortable. The results presented in our work help in the design and modeling of pregnant women's clothing. 
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Мақалада болашақ аналар үшін киім сатып алушылардың қалауын анықтау үшін жүргізілген 

маркетингтік зерттеудің нәтижелері келтірілген. Сауалнама нәтижелері бойынша біз жүкті әйелдерге 

ыңғайлы, әдемі және мобильді киімдердің ассортиментін арттыру қажеттілігін байқаймыз. Жыл 

сайынғы балалардың санының көбейуімен, сәби күтетін әйелдерге арналған киімге деген қажеттілік 

артады. Әрине, болашақ жас аналар жүктілік кезінде киімді қалай дұрыс таңдауға болады деген сұрақ 

туындайды. Әйел адамзаты әрқашан стильді, өзіне сәйкес келетін және әдемі көрінетін киімді қалайды. 

Жүктілік кезінде кейде дұрыс және әдемі киімдерді таңдауда қиындықтар туындайды. Сонымен, 

жүктілік-бұл болашақ баланың игілігі үшін денсаулық жағдайын бақылау қажет болатын уақыт. Әрине, 

осы кезеңде стильді көрінетін және баланың денсаулығына зиян тигізбейтін киімдерді таңдау өте қиын. 

Жүкті әйелдерге арналған киім дененің өзгерген күйін, көңіл-күйін ескеруі керек, өйткені бұл уақытта 

сыртқы түрі өзгереді. Сол үшін осы зерттеу жұмысында біз жүкті әйелдер арасында қандай стильде 

және силуэтте киім ыңғайлы болады деген сауалнама жүргіздік. Біздің жұмысымызда көрсетілген 

нәтижелер жүкті әйелдердің киімін жобалау және модельдеу кезінде көмектеседі.  

 

Негізгі сөздер: маркетингтік зерттеулер, сатып алушылардың қалауы, аяғы ауыр 

әйелдерге арналған киім. 
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В статье представлены результаты маркетингового исследования, проведенного для определения 

предпочтений покупателей одежды для будущих мам. По результатам опроса мы видим необходимость 

увеличения ассортимента удобной, красивой и мобильной одежды для беременных. С увеличением 

количества детей с каждым годом потребность в одежде для женщин, ожидающих ребенка, увеличи-

вается. Естественно, у будущих молодых мам возникает вопрос: как правильно выбрать одежду во время 

беременности. Женщины всегда хотят и стремятся выглядеть стильно, соответствующе и красиво. Во 

время беременности иногда возникают трудности с выбором правильной и красивой одежды. Итак, 

беременность – это время, когда необходимо следить за состоянием здоровья на благо будущего ребенка. 

Конечно, в этот период очень сложно подобрать одежду, которая будет выглядеть стильно и не 

навредит здоровью ребенка. Одежда для беременных должна учитывать измененное состояние тела, 

настроение, так как в это время меняется внешний вид. Для этого в данной исследовательской работе 

мы провели опрос среди беременных женщин о том, в каком стиле и силуэте одежда будет удобнее. 

Результаты, представленные в нашей работе, помогают при проектировании и моделировании одежды 

беременных. 
  

Ключевые слова: маркетинговое исследование, предпочтения покупателей, одежда для 

беременных женщин. 
 

Introduction 

It is important to increase the pace of 

preparation and carry out work to enhance 

marketing efforts in order to introduce a maternity 

clothing assortment that is adapted to market 

demand into overall production. The production 

and formation of an optimal (effective) assortment 

of clothing for pregnant women must be 

organized in a way that is affordable and harmless 

for stakeholders (consumers and manufacturers). 

In order to effectively solve these tasks, 

according to previous studies by L. M. 

Tukhbatullina, L. N. Andreeva, M. A. Suteeva, M. 

S. Korgambekov, men's suits, children's clothing 

suitable for the conditions of Central Asia, 

outerwear for women, light clothing for young 

people, and clothing for pregnant women have 

been developed [1, 5, 14]. 

Extensive research is currently being 

conducted to develop an optimal and efficient 

wardrobe design. 

The uniqueness and diversity of maternity 

clothing require further development and 

improvement based on marketing research of the 

consumer market. This calls for shaping the 

development process around the specific needs of 

pregnant women and the variety of situations in 

which they will wear these garments. 

Materials and research methods 

The marketing research method was 

conducted through a survey in the form of a Google 

form. The characteristics of the clothing users were 

determined based on the results of the research. 

The number of respondents who 

participated in the survey was 30. The participants 

were divided into three age groups: the youngest, 

aged 17 to 23; the middle group, aged 23 to 29; 

and the oldest, over 29 (Figure 1) [2]. 
 

  
 

Figure 1. Diagram of the age composition of the surveyed women. 
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More than half of the surveyed women 

prefer clothing in bright and vivid colors, while 

the rest find it difficult to find such distinctive 

clothing in stores. When purchasing clothing, 

women primarily focus on comfort and 

functionality (63%) and aesthetics (20%), 

followed by price (9%) and the type of fabric 

used. This situation is primarily explained by the 

priority given to functional requirements of 

clothing. Additionally, it highlights a notable 

shortage of such items in those market segments. 

Thus, consumers are willing to pay several times 

more than the actual value for these items [4]. 

In the analysis of the consumer's clothes, it 

was shown that the sets that the consumer is most 

interested in are: blouse and jacket matching with 

pants (26%), overalls (24%), sundresses (23%), 

dresses (21%), and skirts are the least used (6%). 

Analyzing the responses to the question 

about preferred styles, a similar distribution 

pattern can be observed across all age groups: the 

majority of women believe that classic style is 

most harmonious during pregnancy. As women 

age, the proportion adhering to this view increases 

to 50%, while the younger age groups also show 

an increase up to 50%. All age groups equally 

support the sporty style (32%, 34%, 32%) [5]. 

Approximately 12% of women respect fashion 

trends and believe that romantic style items 

should be included in their wardrobe. Compared 

to older age groups, the romantic style is more 

widely embraced by the middle and younger age 

groups. Between 3% and 7% of women believe 

that pregnancy should not necessitate a change in 

personal style and prefer to wear very fashionable, 

avant-garde items. The percentage of such women 

remains consistent across all age groups. Figure 2 

shows the distribution diagram of responses 

regarding clothing styles [6].  

 

 

 
 

Figure 2. Distribution diagram of responses about clothing style 

 

The results of the question about the 

silhouette of clothes look interesting. For younger 

age groups, the silhouette of clothes is not of 

fundamental importance. As women get older, 

they tend to wear clothes with a free silhouette 

(from 37% to 60%). Figure 3 shows a diagram of 

the results for the clothing silhouette. 

 

 
 

Figure 3. Diagram of results for clothing silhouette 

 

Analyzing consumer preferences regarding 

the external artistic and structural aspects of 

clothing, it was found that garments without 

buttons are highly valued. There are varying 

opinions on model design, but most consider 

unadorned clothing to be very appropriate during 
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pregnancy [7]. Therefore, achieving the style of 

the garment can be done through different colors 

and fabric textures. Currently, due to modern 

fashion trends, accessories (30%) are important. 

Lace detailing, woven straps, and embroidery are 

seen as secondary features. Regarding the length 

of women’s clothing, responses were as follows: 

young mothers wear 'mini' and 'maxi' lengths, 

while only 46% of older age groups are interested 

in wearing short dresses. The majority prefer 'mid-

calf' and 'maxi' lengths (54%). The research 

results indicate that significant attention is paid to 

both the clothing and its material [8]. 

Women's preferences are divided as 

follows: Comfort of clothing was rated highest, as 

shown in Figure 4. Durability during washing and 

maintaining a stylish appearance were also found 

to be important. However, these two requirements 

are somewhat contradictory. This is because 

fabrics made from natural fibers tend to wrinkle 

quickly and do not maintain their aesthetic 

appearance. 

According to the respondents, clothing 

should be comfortable to wear, of high quality, 

and adaptable to a woman's changing figure [9]. 

 

 
 

Figure 4. Breakdown diagram of the question about the importance of customer demand 

 

Thus, according to the results of marketing 

research, the importance of artistic design and the 

need to consider all consumer requirements when 

creating an effective wardrobe are emphasized [10]. 

Results and discussion 

A key component in preparing a rational 

assortment of maternity clothing at the industrial 

level is determining the parameters of a rational 

wardrobe for consumers. This requires segmen-

ting the consumer market and creating a 

systematic structure [11]. 

Variables considered include age group and 

stage (seasonal). According to the research 

findings, the results indicate that the second and 

third trimesters of pregnancy correspond to 

specific times of the year when systematizing 

these variables [12]. 

Thus, the differences among consumer 

groups of various age ranges are based on which 

season their pregnancies coincide with. 

Based on the analysis of the conducted 

research, it is necessary to classify consumers 

according to their level of satisfaction. 

According to the results, seasonal consu-

mers were identified for each age group. This is 

shown in Figure 5. Thus, the first age group 

includes those aged 17 to 23, the second group 

includes those aged 23 to 29, and the third group 

includes those over 29 [13].  
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Figure 5. Histogram of the unit number of the rational wardrobe assortment of the younger age group 

 

According to the research, two seasonal types 

of wardrobes have been identified. The majority of 

consumers fall into the second age group. 

For an organization developing its 

assortment policy, information about a rational 

wardrobe structure is important. For an 

organization that pays attention to each segment 

of the consumer market (age groups), this is very 

significant [14].  

Conclusion 

Thus, the principles considered when 

designing multifunctional clothing for pregnant 

women, as well as the artistic-stylistic and 

structural-technological solutions proposed for the 

three transformable products characterized by 

their ability to change appearance and functional 

purpose, primarily allow for meeting the needs. 

Based on market research of consumer 

preferences, the main artistic and design features 

of maternity wear have been established. These 

are considered in the development of constructive-

technological solutions. 
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