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The article presents the results of a marketing study conducted to determine the preferences of buyers of
clothes for expectant mothers. According to the survey results, we see the need to increase the range of comfortable,
beautiful and mobile clothes for pregnant women. With the increase in the number of children, the need for clothes
for women expecting a child increases every year. Naturally, expectant young mothers have a question about How to
choose the right clothes during pregnancy. Women always want and strive to look stylish, appropriate and beautiful.
During pregnancy, it is sometimes difficult to choose the right and beautiful clothes. So, pregnancy is a time when it
is necessary to monitor the state of health for the benefit of the unborn child. Of course, during this period it is very
difficult to choose clothes that will look stylish and will not harm the child's health. Maternity clothes should take
into account the changed state of the body, mood, as at this time the appearance changes. To do this, in this research
paper, we conducted a survey among pregnant women about which style and silhouette of clothes would be more
comfortable. The results presented in our work help in the design and modeling of pregnant women's clothing.
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JKYKTI OUEJJIEPTE APHAJIFAH KHIM CATBIII
AJIYHIBIJIAPBIH KAJIAYBIH 3EPTTEY

JK. HYP)KAHKBI3bI*, JIL.T. CAPTTAPOBA

(AMAaTBI TeXHOJOTUSIILIK yHUBepcHuTeTi, AK,
Kazakcran, 050012, Aamarsl K., TeJre 0 kour., 100)
ABTOP-KOPPECTIOHICHTTIH 31eKTPOHIBIK TotTackl: t.zhibek.97 kz@mail.ru*

Maxanaoa o6onawar, ananap ywin Kuim camoln aiyuivliapobly KaldyblH AQHLIKIMAY YWiH Jcyp2i3inzen
Mapkemunzmixk 3epmmeyoin Homucenepi keamipinzen. Cayannama namudicenepi 6oiivinuia 0i3 yeykmi aiiendepze
bIH2AUbL, 20eMi JHcoHe MoOunbdi Kuimoepolin accopmumenmin apmmoulpy Kadxcemminicin oOaukaiumorz. Koin
CaliblH2bl 0ananapovly CAHLIHBLIY KoOellyiMeHn, cadu Kymemin ailesidepze ApHANAH Kuimze 0e2eH Kaxicemminik
apmaovl. OpuHe, O0NAMAK, JHCAC AHANAD HCYKMINIK Ke3iH0e KuiMmOi Kanail Oypvic manoayza 601advl 0ezeH cypax
mybtHOaiiobl. Oliesl adam3amol IPKAWIAH CmMunboi, 03ine CailKec Kenemin jHcane aoemi Kopinemin Kuimoi Kanaiiovl.
Kykminix kesinde Keiide Oypvic dHcoHe d0emi Kuimoepoi mawoayoa KublHObIKmap mybiHoaiiovl.. CoHblmen,
AHCYKMINIK-0YN1 001amaK 6a1anbly u2inizi yulin 0eHcaynvlK Heazoaiivlh 0aKpliay Kax3cem 001amovlH yaKslm. OpuHe,
ochl KezeHoe cmuib0i Kopinemin dcone 0a1anbvly, 0eHCayNbleblHA 3UAH Muzizoeimin Kuimoepoi manoay ome KublH.
Kykmi aiiendepze apnanean Kuim OeneHiH 032epzen KyiliH, KOHII-KyUin ecKepyi KepeK, ouimkeni Oyn1 yaKpimma
colpmiKbl mypi 032zepedi. Con yuwiin ocvl 3epmmey HCYMbICbIHOA 0i3 yeyKmi aliendep apacvlnoa Kanoai cmuiboe
Jicane cunyImme Kuim blHaiavl 001a0bl 0ezeH cayannama icyp2izoik. bizoin scymvicvimbizoa Kepceminzen
Hamudcenep HeyKmi auendepoin KUiMin codanay rncane mooenvoey Ke3inoe KomeKkmeceoi.

Heri3ri ce3mep: MapkeTHHITIK 3epTTeyJep, CaTbhill AJYIILUIAPAbIH Kalaybl, asifbl aybIp
diiesiIepre apHaJFaH KMiM.
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HCCJEIOBAHUE NPEANNOYTEHUN NOKYIATEJIEN
OJIEK/IbI 1151 BEPEMEHHBIX

K. HYP)KAHKBI3bI*, JI.T. CAPTTAPOBA

(AO ATMATHHCKHI TeXHOJIOTHYECKHil YHMBEPCUTET,
Kaszaxcran, 050012, r. Anmarsl, yi. Tosae 6u, 100)
DIIeKTpOHHAs TI0YTa aBTopa-kKopeectonaenra: t.zhibek.97.kz@mail.ru*

B cmambe npedcmasnenst pe3ynbmamol MApKeMUHZ06020 UCCIE008AHUSA, NPOGEOEHHO20 O ONPEOENeHUs
npeonoumenuii noKynameeii 00excovt 0aa 0yoywyux mam. Ilo pezynomamam onpoca mvl 6uduUmM HEOOXOOUMOCHLb
yeenuuenus accopmumeHma yOOOHOU, KpAcugou u MOOUNbHOU 00excobl 011 Oepemennvix. C yeenuuenuem
Koauyecmea 0emeil ¢ Kaxcovim 2000M ROMPEOHOCHYb 8 00eXcoe 071 HCEHUUH, 0HCUOAIoWUX pedenKa, yeenuuu-
eaemca. Ecmecmeenno, y 6yoyuwiux monoosix mam 603HUKaem 60npoc:. KaK nPAGUIbHO 8bl0PANb 00€XHcOy 60 8pems
oepemennocmu. JKenuunol 6cecoa xomam u CMpPeMAMCA 6bl21A0€Nb CIMUILHO, COOMEencmeyoule u Kpacueo. Bo
epemsa OepemenHOCmU UHO020a4 603HUKAIOM MPYOHOCHMU C 6blOOPOM HPABUIBLHOU U Kpacueoil oodexcovl. HUmak,
OepemennoCcmy — IMO 8pems, Ko20a HeoOX00UMO C/1e0umb 3a COCHOAHUEM 300P06bA HA O1az0 Oyoyuiezo pebenka.
Koneuno, 6 smom nepuod ouenv ciodxcno nododpamv o00edxcoy, Komopas 0Oyoem 6vleiademb CMUNLHO U He
Haspeoum 300poevio pebdenka. Ooderxncoa 01 OGepemMeHHBIX O0NICHA YUUMBIGAMb U3MEHEHHOe COCmoAHue mena,
Hacmpoenue, MaxK KaK 6 IMo 6pems MeHAemca eHewnuil euo. /Ina 3mozo ¢ 0annoil ucciedoeamenbckol paoome
Mbl npoGenU OnpocC cpedu 0epemMeHHbIX HCEHUWUH 0 MOM, 8 KAKOM CHmuje u cuayime ooexcoa dyoem yooodnee.
Peszynemamet, npedcmagnennvie ¢ Hauieil papome, NOMOzalOm nPU RPOEKMUPOGAHUU U MOOEAUPOBAHUL 00eIHCOb
Oepemennbix.

KiaioueBble ci10Ba: MapKeTHHrOBOe HMCC/IeI0BaHHe, MPEeANOYTEHUsS] MOKYyNaTesei, oge:xaa s
OepeMeHHBIX *KeHIINH.

Introduction Extensive research is currently being

It is important to increase the pace of conducted to develop an optimal and efficient
preparation and carry out work to enhance wardrobe design.
marketing efforts in order to introduce a maternity The uniqueness and diversity of maternity
clothing assortment that is adapted to market clothing require further development and
demand into overall production. The production improvement based on marketing research of the
and formation of an optimal (effective) assortment consumer market. This calls for shaping the
of clothing for pregnant women must be development process around the specific needs of
organized in a way that is affordable and harmless pregnant women and the variety of situations in
for stakeholders (consumers and manufacturers). which they will wear these garments.

In order to effectively solve these tasks, Materials and research methods
according to previous studies by L. M. The marketing research method was
Tukhbatullina, L. N. Andreeva, M. A. Suteeva, M. conducted through a survey in the form of a Google
S. Korgambekov, men's suits, children's clothing form. The characteristics of the clothing users were
suitable for the conditions of Central Asia, determined based on the results of the research.
outerwear for women, light clothing for young The number of respondents who
people, and clothing for pregnant women have participated in the survey was 30. The participants
been developed [1, 5, 14]. were divided into three age groups: the youngest,

aged 17 to 23; the middle group, aged 23 to 29;
and the oldest, over 29 (Figure 1) [2].

older than 29 years; & under age of 23;

13% T / 20%

’ & under age of 23

Hage 0f23-29

v older than 29 years

Figure 1. Diagram of the age composition of the surveyed women.

K age 0f23-29 ; 67%
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More than half of the surveyed women
prefer clothing in bright and vivid colors, while
the rest find it difficult to find such distinctive
clothing in stores. When purchasing clothing,
women primarily focus on comfort and
functionality (63%) and aesthetics (20%),
followed by price (9%) and the type of fabric
used. This situation is primarily explained by the
priority given to functional requirements of
clothing. Additionally, it highlights a notable
shortage of such items in those market segments.
Thus, consumers are willing to pay several times
more than the actual value for these items [4].

In the analysis of the consumer's clothes, it
was shown that the sets that the consumer is most
interested in are: blouse and jacket matching with
pants (26%), overalls (24%), sundresses (23%),
dresses (21%), and skirts are the least used (6%).

Analyzing the responses to the question
about preferred styles, a similar distribution

pattern can be observed across all age groups: the
majority of women believe that classic style is
most harmonious during pregnhancy. As women
age, the proportion adhering to this view increases
to 50%, while the younger age groups also show
an increase up to 50%. All age groups equally
support the sporty style (32%, 34%, 32%) [5].
Approximately 12% of women respect fashion
trends and believe that romantic style items
should be included in their wardrobe. Compared
to older age groups, the romantic style is more
widely embraced by the middle and younger age
groups. Between 3% and 7% of women believe
that pregnancy should not necessitate a change in
personal style and prefer to wear very fashionable,
avant-garde items. The percentage of such women
remains consistent across all age groups. Figure 2
shows the distribution diagram of responses
regarding clothing styles [6].

all ages

under 23

23-29 above 29

m classic 50%

W romantic 20%

50%a

17%

48%
14.00%

67%
35%

30%

| sport

339

38% 40%%

Figure 2. Distribution diagram of responses about clothing style

The results of the question about the
silhouette of clothes look interesting. For younger
age groups, the silhouette of clothes is not of
fundamental importance. As women get older,

they tend to wear clothes with a free silhouette
(from 37% to 60%). Figure 3 shows a diagram of
the results for the clothing silhouette.

53%

W half fitted silhouette

Figure 3. Diagram of results for clothing silhouette

Analyzing consumer preferences regarding
the external artistic and structural aspects of
clothing, it was found that garments without

M straight
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trapezoidal

buttons are highly valued. There are varying
opinions on model design, but most consider
unadorned clothing to be very appropriate during
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pregnancy [7]. Therefore, achieving the style of
the garment can be done through different colors
and fabric textures. Currently, due to modern
fashion trends, accessories (30%) are important.
Lace detailing, woven straps, and embroidery are
seen as secondary features. Regarding the length
of women’s clothing, responses were as follows:
young mothers wear 'mini' and 'maxi' lengths,
while only 46% of older age groups are interested
in wearing short dresses. The majority prefer 'mid-
calf and 'maxi' lengths (54%). The research
results indicate that significant attention is paid to
both the clothing and its material [8].

Women's preferences are divided as
follows: Comfort of clothing was rated highest, as
shown in Figure 4. Durability during washing and
maintaining a stylish appearance were also found
to be important. However, these two requirements
are somewhat contradictory. This is because
fabrics made from natural fibers tend to wrinkle
quickly and do not maintain their aesthetic
appearance.

According to the respondents, clothing
should be comfortable to wear, of high quality,
and adaptable to a woman's changing figure [9].

93%

80%

70%

279%

20%

10%

compatibility

convenience

stitching

1 t -
oW COS quality

usability beauty

|l1np01'tance of Consumer Requirements 70%

93%

80% 27% 10% 20%

Figure 4. Breakdown diagram of the question about the importance of customer demand

Thus, according to the results of marketing
research, the importance of artistic design and the
need to consider all consumer requirements when
creating an effective wardrobe are emphasized [10].

Results and discussion

A key component in preparing a rational
assortment of maternity clothing at the industrial
level is determining the parameters of a rational
wardrobe for consumers. This requires segmen-
ting the consumer market and creating a
systematic structure [11].

Variables considered include age group and
stage (seasonal). According to the research
findings, the results indicate that the second and
third trimesters of pregnancy correspond to
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specific times of the year when systematizing
these variables [12].

Thus, the differences among consumer
groups of various age ranges are based on which
season their pregnancies coincide with.

Based on the analysis of the conducted
research, it is necessary to classify consumers
according to their level of satisfaction.

According to the results, seasonal consu-
mers were identified for each age group. This is
shown in Figure 5. Thus, the first age group
includes those aged 17 to 23, the second group
includes those aged 23 to 29, and the third group
includes those over 29 [13].
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B spring, autumn/winter
B spring, autumn/swniner

dress

sundress

overalls

pants

i B

shorts skirt t-shirt | blouse | jacket

B spring, autumn/winter 23% 13% 3%

23%

6% 10% 7% 3% 12%

20% 6% 9%

\__| ¥ spring, autumn/summer

3%

17% 9% 16% 3% 17% )

Figure 5. Histogram of the unit number of the rational wardrobe assortment of the younger age group

According to the research, two seasonal types
of wardrobes have been identified. The majority of
consumers fall into the second age group.

For an organization developing its
assortment policy, information about a rational
wardrobe  structure is important. For an
organization that pays attention to each segment
of the consumer market (age groups), this is very
significant [14].

Conclusion

Thus, the principles considered when
designing multifunctional clothing for pregnant
women, as well as the artistic-stylistic and
structural-technological solutions proposed for the
three transformable products characterized by
their ability to change appearance and functional
purpose, primarily allow for meeting the needs.

Based on market research of consumer
preferences, the main artistic and design features
of maternity wear have been established. These
are considered in the development of constructive-
technological solutions.
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